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FOR IMMEDIATE RELEASE — Dec. 14, 2004

RESULTS OF PRESENTS FOR PATIENTS® CAMPAIGN
TO BE ANNOUNCED DEC. 20 AT CLEANTOWN USA

ALLISON PARK, Pa. — How many nursing home and assisted living patients have had
their holidays made merrier as a result of PRESENTS FOR PATIENTS®? The answer
— which is sure to set a campaign record — will be revealed during a Victory Party at
10 a.m. Monday, Dec. 20 at CleanTown USA, 4867 William Flynn Highway
(Route 8).

CleanTown USA is a full-service car wash and express detail center that opened in
August 2004. CleanTown USA’s owners believe in supporting the community and on
two days during November donated $1 for every car that went through the wash,
raising $256 for PRESENTS FOR PATIENTS®.

Two patients from Landmark Manor in Allison Park will receive the ceremonial last
gifts of the season from Santa Claus. Representatives from CleanTown USA,
PRESENTS FOR PATIENTS® and WPXI-TV — the campaign’s co-sponsor — will be on
hand to celebrate the success of the campaign. Balloons will be dropped from the
ceiling of CleanTown USA'’s lobby as the number of patients the campaign brightened

the holidays for is unveiled.

PRESENTS FOR PATIENTS® is an annual campaign that matches nursing home and
assisted living patients with a gift and visit during the holidays. The program was
founded by St. Barnabas Health System president William V. Day in 1984. The
campaign’s goal is to brighten the holidays for 22,010 patients at 251 long-term care
facilities throughout Pennsylvania, Ohio, New York and West Virginia. Since its
inception, the program has touched the lives of more than 250,000 patients.
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